Marketing tips for Kiwanis clubs – Part I
(Reprinted from Sept/Oct 2008 Inciter – KI’s  Comm/PR Newsletter)
1. Getting started – Review your marketing and membership goals. Is your club’s priority to build membership or to enhance your image and visibility in the community? Or both? Are you specifically interested in younger members? Women? Specific professional categories? Defining your desired outcomes will help you determine your strategies.

2. Evaluation – What is your current image in the community? Step back and take a good look at how others view your club. Does it match your own view? If necessary, ask family members or friends to take a look at your brochures and promotional materials.

3. Inventory – What tools do you have at your disposal? Television, radio, newspapers, the Internet, posters, brochures, letterhead, stickers, promotional items (umbrellas, hats, window stickers, clothing, etc.) are possibilities. What do you need? Kiwanis has a Media Tool Kit you can use to get started on the publicity side. The Kiwanis Family Store has an inventory of promotional items that can be used by clubs. You can purchase clothing items to use in promoting clubs and Kiwanis International. You might not have to “reinvent the wheel” if you take advantage of existing materials that already exist.  Contact the Family Store: 1-800-KIWANIS, ext. 411 (US and Canada) or 1-317-875-8755, ext. 411.

4. The message and the wordmark – Kiwanis International uses the slogan, “Serving the Children of the World,” to emphasize that Kiwanis is the organization that specializes in working with and for children. Use this in your brochures or with the logo that already has this slogan wrapped under it. Refer to the Kiwanis International Web site for all wordmarks, logos and the graphic standards manual (www.kiwanisone.org/standards). .

5. Be involved – Take advantage of the opportunity to sponsor Kiwanis’ youth  organizations (K-Kids, Builders Club, Key Club, and Circle K I). These are tremendous marketing opportunities. Not only do you plant a seed with each of these organization’s members for future Kiwanis membership, but you should plan to reach their parents at least once a year by holding a reception or a parents day, inviting them to your meetings on a rotating system, or similar event. Parents of these members are natural candidates for Kiwanis membership. One additional note: Sponsorship is not enough. Make sure that at least one Kiwanis member attends each organization’s meetings. Find information at www.kiwaniskids.org, , www.buildersclub.org, www.keyclub.org and www.circlek.org 

Two easy-to-facilitate Kiwanis programs are Terrific Kids, which focuses on promoting good citizenship, and BUG, (Bring up Grades) which focuses on promoting improvement of grades. Information on these programs is available at www.kiwaniskids.org   or by calling 1-317-875-8755, ext. 411 or 1-800-KIWANIS (US and Canada), ext. 411. Items for both programs are available in the Kiwanis Family Store catalog.

6. Be contemporary – Use color in your promotional pieces. Take advantage of technology to produce professional-looking materials. Find a way to produce materials that present your Kiwanis club as a contemporary organization made up of leaders. Kiwanis is a diverse organization open to all races and both genders. Your materials should reflect that. For free brochures, go to: http://www.kiwanisone.org/Pages/Resources/default.aspx?PageID=60. For FREE club brochures, find the club brochure template at . http://www.kiwanisone.org/Pages/Resources/default.aspx?PageID=43.

7. Be relevant – The number of not-for-profit organizations has exploded in recent years. Every affliction or cause seems to have organized as a self-standing organization. They all contribute to society, but they also draw people and dollars away from your Kiwanis club. When you pick your philanthropic activities, make sure they attract interest to your cause. Will the local news media give your event attention? Will the project make your club more attractive to prospective members? These considerations may sound selfish, but in the battle for existence, every Kiwanis club must make promoting itself a primary and continuing consideration.

8. Go online – Take advantage of e-mail and other computer-related opportunities, such as community chat sites and message boards, to spread the word about your Kiwanis club. Meeting notices, minutes, and general updates can be e-mailed to your club members, prospective members, and important community leaders with the push of a button. Check with your local chamber of commerce or newspaper to see if it will post your club’s banner ad on its Web site(s). Post your club’s activities on the Web at volunteermatch.com. Stay on top of technology! The future opportunities are unlimited!

